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Instructions to the‘~céndidates:

1) Attempt all Questions.

2) Makkwéksuitdblye Asumptions wherever necessary.

3) All questions carry Equal marks.

Q1) Solve ahy five of the following : V P [10]
a) Define “Human-Like Technology 4 :
b) Memorise the meaning of ¢ Customer Joumey Mapping”/
c¢) Recall the term “Segments; of One
d) Define “Contextual Marketmg .
e) Memorise the meaning of “Predictive Analytics™.
f)  Recall the term “Virtuol Roélity Marketing”.
g) Write two challenges,féced in implementing Marketing 5.0 in India., w

h)  Recall the meaning of “Digital Divide”?

02) Solve any two of the following : " [10]

a) Illustrate how companies can market effectlv%iy to multlple generations
(Boomers-Alpha) using Al-based personahzataon '

b) Discuss the Opportunities of dlgltallsatlon with examples

c¢) Describe how technology influences humanao,entered marketing.

PTO.



03) a)

b)

04) a)

b)

05) a)

b)

Examine ‘Customer Experience (CX) roadmap’ for a Travel Booking

Portal integrating Al, machine learning and human touchpoints. [10]
OR

Identify how ‘Al-Powered Chatbots and Machine Learning’ enhance

‘Digital Customer Experience’s for Social Networking Sites. [10]

Appraise a ‘Prcdiétive Marketing Model’ for a Chinese smartphone brand
for its upcoming smartphone launch. [10]

OR

Analyse how’Predictive Analytics” can help an ‘Online Food Delivery
App’,mane}gé delivery operations and customer engagement during peak
periods.~ - [10]

Develop an ‘Augmented Marketing’ campaign‘;i‘sri‘hg Virtual Reality fora
Chain of Hotels in India to create an. immersive brand experience for its
customers. & AR [10]

OR_"

Propose ‘Agile Marketing’ s;r;aifegies,fof a Product launch campaign by a
Two-Wheeler company te_L.éverage real-time trends and social media
insights in campaign execution. [10]
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